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Preface 
“Education is not the filling of a pail, but the lighting of a fire.” William Butler Yeats 

Nutrition professionals have a passion for going beyond acquiring knowledge of food and nutrition to sharing 
that knowledge with others—a passion for communicating nutrition. Achieving this desire requires expertise in 
the art and science of nutrition communication. Communicating Nutrition: The Authoritative Guide provides 
expert guidance—based on evidence and experience—to communicate effectively. 

An Idea is Born 

The Academy of Nutrition and Dietetics identified a need for a nutrition communication text based on requests 
from educators and practitioners for resources on this topic. A book published by the American Dietetic 
Association on this topic called Communicating as Professionals went out of print in the early 2000s. Since 
then, there has not been a book published on the topic of nutrition communication. Although there are books 
about nutrition counseling and nutrition education, they have a different focus, purpose, and scope. The 
Academy of Nutrition and Dietetics determined to fill this gap with a comprehensive book that spoke to both 
future nutrition professionals and to those already in the field. 

One contributing author described the authors’ collective opinion about the need for this book: “This is the 
book we wish we would’ve had as a reference and guide to prepare us for our careers and the many ways we 
communicate.” 

Reflecting on the origin of my contribution to this book, I realize it began when I took Purdue University’s 
nutrition communication course as an undergraduate more than 40 years ago. While enrolled in this course, I 
realized that communicating nutrition was to be my primary objective, no matter my practice setting. Over the 
next two decades, I built on the knowledge and skills learned in that class and derived great career satisfaction 
through a variety of communication experiences: speaking, writing, and media. 

When the professor who designed Purdue’s nutrition communication course retired, my former department 
invited me to fill the position. It was like a dream come true, being able to teach my favorite course and pass on 
to future nutrition professionals the ability and desire to communicate nutrition. For 32 semesters, together 
with hundreds of students, we learned and practiced the art and science of nutrition communication. What we 
learned is captured in this text. Long after graduation, former students consistently recognize the importance of 
their knowledge and skills in nutrition communication to their career success in a variety of settings. 

Soon after I retired from teaching, the Academy of Nutrition and Dietetics approached me about using my 
experience to lead the development of a book to fill the void in resources about nutrition communication. This 
felt similar to my invitation to teach—it was an opportunity not to be missed. This time, the reach would be to 
an exponentially larger audience of not only future nutrition professionals but also fellow practitioners and 
educators. I accepted the challenge. 



Collaboration Brings the Idea to Life 

If there is one thing that teaching has taught me, it’s that I do not know everything—no matter my level of 
expertise. Therefore, if I was going to take on writing this book, it would not be alone. By design, this book has 
been a collaborative effort from its inception to its completion:  

 During development, we solicited the input of educators and practitioners to determine its depth and 
breadth.  

 We invited the participation of other credentialed food and nutrition professionals to serve as writers 
and dozens volunteered. In the end, 57 authors contributed to the writing. Each one wrote from their 
unique knowledge and experiences creating a truly authoritative guide.  

 We enlisted dozens more credentialed food and nutrition professionals to serve as peer reviewers of the 
book. With their input, the original manuscript was revised and improved.  

 Once we had a good working draft, we invited educators to pilot sections of the book in their classes. 
Over several semesters, dozens of students read the book and provided feedback along with their 
instructors. This feedback provided insight into how to best utilize this resource as a textbook, not only 
in programs with dedicated nutrition communication courses but in those where the subject is covered 
in multiple courses.  

 Additional experts in copy-editing, book design, and publishing helped bring the book to completion.  
The expertise and enthusiasm invested in this project cannot be measured but is evident on every page.  

The Book Takes Shape 

This book is divided into eight sections split into two parts. The first part establishes the foundation of nutrition 
communication and the second part focuses on the design and delivery of nutrition communication via a 
variety of channels. Each section opens with a Showcase that illustrates a real-life nutrition communication 
example that sets the stage for the topics covered in that section.  

Part 1: Nutrition Communication Is Built on a Firm Foundation: Professional, Science-based, Audience-
focused 

The first part of the book provides the basis for what sets effective nutrition communication apart, and how 
it is supported by three foundational pillars: (1) the professionalism of the registered dietitian nutritionist 
(RDN), who is credentialed, ethical, and knowledgeable in both nutrition and communication; (2) the scientific 
evidence-base for nutrition messages; and (3) its focus on the audience, addressing their needs, culture, and 
preferences. 

 Section 1 orients the reader to nutrition communication and sets the stage for the remaining chapters. It 
serves as a review of communication theory put into the context of nutrition science. It establishes the 
importance of communication for both the dietetics student and the practicing nutrition professional. 

 Section 2 establishes the rationale for communicating accurate, current, science-based messages. 
Students and practitioners alike will learn how to read and interpret research in their communication. 
Properly citing references, both orally and in writing, is a critical skill along with avoiding plagiarism. 
Professional ethics related to communication is also addressed. 

 Section 3 sets the stage for designing audience-focused communication. Models for message 



development are described along with practical strategies. The importance of a needs assessment is 
established, and techniques for completing one are described. An overview of behavior change theories 
used successfully in nutrition education and communication is provided along with examples for their 
practical use. Tailoring messages to audiences based on culture, gender, age, and generation is discussed. 
The section culminates with how to write communication goals, learning objectives, key message points, 
and how to outline and organize a message. 

Part II: Nutrition Communication Is Designed and Delivered with Excellence 

With the foundation of insuring that the communicator is professional and prepared—their message is 
supported by scientific evidence and has been tailored to meet the audience’s needs—the second part of the 
book focuses on how nutrition communication is designed and delivered to be most effective: engaging the 
audience, presenting information meaningfully and memorably, and motivating positive lifestyles. All types of 
nutrition communication are described with practical strategies for excellence in design and delivery provided. 

 Section 4 focuses on traditional oral presentations, breaking down the parts of an effective presentation 
as well as effective presentation skills and tools. 

 Section 5 covers several channels used effectively by nutrition communicators including writing, video, 
food demonstrations, and food photography. 

 Section 6 explores the wide variety of channels that effectively reach large numbers of people via mass 
media. 

 Section 7 investigates a number of topics that are often overlooked but can make or break the success of 
any form of communication endeavor. 

 Section 8 is primarily for the practicing nutrition professional, covering topics related to business and 
professional communication. 

Application and Education 

This book is for both credentialed food and nutrition professionals seeking to expand their knowledge and skills 
in nutrition communication and for future professionals building foundational knowledge and skills. Equipped 
with the guidance contained in this book, nutrition communicators can reach any audience, through any 
channel, with accurate, well-crafted messages that meet audience needs and improve lives. 

Speaking on behalf of all of the authors, reviewers, editors, and designers, it has been our privilege to create 
this book. May it be a valuable resource that you turn to often and may it ignite your passion for communicating 
nutrition 

Barb Mayfield, September 2019 
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